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Leading the Regenerative Medicine 
Evolution With Proven Technology in 

Tissue Engineering

Advanced Wound Care…
An Engine for Growth

Kevin Rakin
Chairman & Chief Executive Officer
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A fully integrated tissue engineering 
company with revenue and commercial 

infrastructure

Diabetic Foot Ulcers 
(DFUs)

Who We AreWho We Are
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FDA approved biological in tissue 
regeneration segment

• Estimated: 

– $4 billion market for Advanced Wound Care

– 5 year market CAGR of 10% for total 
Advanced Market

• Key to market penetration:

– Innovative, biological solutions for out-patient 
use

Investment HighlightsInvestment Highlights
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• Manufacturing facility:
– FDA approved & GMP compliant

• Fully integrated with strong commercial team:
– Revenue run rate of >$25M and growing

– 31 employee sales reps

• Current infrastructure:
– Significant leverage to add other regenerative 

medical products

– Unique commercial and reimbursement 
expertise

Investment HighlightsInvestment Highlights
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$40 million in VC funding to 
achieve break-even

$40 million in VC funding to 
achieve break-even

Experiencing unit & 
revenue growth with 

Dermagraft ®

Experiencing unit & 
revenue growth with 

Dermagraft ®

Assets Purchased from S&N;
Improved manufacturing facility;

Launched Dermagraft ®

Assets Purchased from S&N;
Improved manufacturing facility;

Launched Dermagraft ®

Achieving commercial 
success while 
simultaneously 

developing/acquiring 
new technologies

Building a 
leadership position 

in regenerative 
medicine through 

proven tissue 
engineering 
technology

ABH Is Strategically PositionedABH Is Strategically Positioned

Acquire
or Develop 

Regenerative 
Medicine  products

Acquire
or Develop 

Regenerative 
Medicine  products
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Our lead commercial product

• Acquired from Smith & Nephew (5/06)

• PMA approval for Diabetic Foot Ulcers (DFUs)

• Cryopreserved dermal replacement of live human 
fibroblast cells & extracellular dermal matrix

• Generates cytokines & key growth factors

• Results in a native form of human skin tissue

• Efficacy supported by extensive clinical studies

Dermagraft ®Dermagraft ®
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• Specialized wound care evolving as a profit center 
for hospitals & ancillary centers

• Medicare spends 3x more to treat a diabetic with a 
DFU 

• Costs are higher when wound healing is delayed

• Adoption of best practices is beginning

• Clinical outcomes with skin substitutes suggest 
>40% more healing in 30% less time

Timing Presents OpportunityTiming Presents Opportunity
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Recent success in advanced wound care is 
fueling interest
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20-25% growth in 
VAC & NPWT

� VAC treatment costs: 
~$2,400 for multiple 
treatment sessions

� Dermagraft®: 1 
procedure - $1,300 
per piece

*VAC: Vacuum Assisted Closure
*NPWT: Negative Pressure Wound Therapy

Total Wound Care Market 2005-2011ETotal Wound Care Market 2005-2011E

Current growth trends in *VAC and 
other *NPWT signals favorable trends 

in advanced wound care
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• >21 million diabetics in U.S. (2005)

• Approximately 15% of diabetics suffer DFUs

• 85% of all Lower Extremity Amputations have their 
origins in DFU

• Over 100,000 chronic DFU patients require 
amputation annually

• Lower extremity amputation risk increases 8-fold 
with a DFU

Market Drivers for Advanced Wound CareMarket Drivers for Advanced Wound Care

Rising trends in obesity and diabetes
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A DFU increases the cost of treating a diabetic pat ient 3-fold

Chronic wounds that do not heal
need advanced wound care

U.S. Diabetic Population
>21 million

Market Drivers for Advanced Wound CareMarket Drivers for Advanced Wound Care

> 100,000 chronic DFU patients require amputation

Subset of U.S. Diabetics 
with DFU’s >3 million
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Underway with commercial sales & 
favorable trends - $1,300 per piece

$6 million
in Q4 07

1st million 
in 58 days

2nd million 
in 38 days

Positive unit and revenue trends$

Dermagraft ®Dermagraft ®

New
Branding

New
Messaging

New
Pricing
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Atlanta

New York/NJ (2)

Orlando

Philadelphia

Los Angeles (2)

Dallas
Houston

Chicago
Pittsburg

Cleveland

New Orleans

IndyDenver

Arizona 

San Francisco

Miami 

Minneapolis

Nashville

Big Sky
Pacific NW

NM / W Tx

KC Cincinnati 
DC - Virginia

Detroit
Boston

CarolinasMemphis

Birmingham

CT

La Jolla, CA
3 Customer Service
2 Marketing
1 Admin Support

Inside Sales (2)

Sales Representatives (31)

Health Economics (6)

Commercial InfrastructureCommercial Infrastructure
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Journal Ad

Creative ExecutionCreative Execution

Brand 
Awareness

Value Added 
Programs
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Strategy

Corporate Development OpportunitiesCorporate Development Opportunities
Biologics expertise can advance to broader

regenerative segments

Opportunity
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• Drive more effective wound care protocols to 
maximize outcomes 

• Demonstrate economic benefits 

• Expand label, e.g. Venous Leg Ulcer indication

• Extend into new customer segments
– Government channels – VA Hospital System
– Doctor’s offices

• Prime the market for next generation products

Opportunities for Market GrowthOpportunities for Market Growth
Build on product success and market reach
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• Pursue approval and distribution partners ex-U.S.

• Pursue strategic alliance to tap market segments:
• Periodontal, nerve repair, cardiovascular

• Pursue co-marketing & acquisition opportunities:
• Additional tissue engineered products
• Capitalize on ABH’s core competencies

Opportunities for Market GrowthOpportunities for Market Growth
Build on product success and market reach
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Kevin Rakin , Chairman & CEO
– Founder & former CEO of Genaissance Pharmaceuticals, Inc.

Gerald F. Vovis PhD, VP & GM, La Jolla Facility 
– Former EVP of Genaissance Pharmaceuticals, Inc.

Dean Tozer , VP, Marketing & Corporate Development
– Former pharmaceutical marketing executive
– Extensive global experience in commercializing both devices and pharmaceuticals

Keith O’Briant , VP, Sales
– Former Pfizer sales executive
– Extensive experience in building sales forces and new product launches

Jan Lessem MD, PhD, VP & Chief Medical Officer
– Former EVP& CMO  at Combinatorx and Orapharma Inc. 
– Former  pharmaceutical development executive

Management TeamManagement Team
Commercial & clinical experience
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• Three rounds of financing:

$8.0 millionSeries B – Q4 05

$40.0 millionSeries C – Q1 07

$2.4 millionSeries A

B2

CapitalizationCapitalization

• Experienced Venture Investors
– Canaan Partners*
– Safeguard Scientifics*
– Wheatley Partners*
– CDIB Bioscience
– Channel Medical Partners*
– Red Abbey Venture Partners
– Horizon Technology Finance

* Board members
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• Fully integrated Company in regenerative medicine market

• FDA-approved biologic:
– Increasing sales

– Market with double digit growth

• Strong reimbursement fundamentals:
– $1,300 per product

– Favorable codes for physicians

• Strong management team

• Opportunities to acquire products and companies for a 
broader reach in regenerative medicine

Investment SummaryInvestment Summary
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